Reinvent the Internet search experience as UX RESEARCHER (STUDENT).

You will complement our growing User Experience (UX) team by helping us to understand our
users, so we can emphasize what they love and eliminate what they hate. We are an ambitious,
Munich-based startup looking to build the next generation search engine. Our office culture is
centered around curiosity, playing with new ideas, and pushing boundaries.

Key Responsibilities:

* Perform usability tests (in-house and remote) in both English and German to understand how
our products are currently used and to clearly communicate issues within the product team

* Help conduct literature research, surveys, interviews and workshops to understand the
foundations and current trends of Internet browsing and search behavior

Skills & Experience:

* Student in Human-Computer Interaction, Media Informatics, User Experience, Humanities,
Psychology, Cognitive Science, or similar field with a strong qualitative research focus.
Equivalent experience accepted

* Solid understanding of digital trends and the ability to translate insights from research into
product development

* Astrong willingness to learn qualitative user research techniques

* Hands-on, flexible and self-driven

* Fluency in English and German

If you are interested, send your CV to aline@cligz.com.
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